
Wa\poinW CollecWiYe Logo CUeaWiYe BUief 
DRAFT: Y2a 
DATE: 22 JXne 2019 
APPROVED: Yes or ​No​    SIGNATURE:  
____________________________________________________________________________

____ 
 
WHO IS THE CLIENT  
(ClieQW QaPe, cXUUeQW ZebViWe liQk, bUief deVcUiSWiRQ Rf ZhR Whe\ aUe aQd ZhaW Whe\ dR)  
 
Wa\point CollectiYe 
Website: Za\pointcollectiYe.com (PXrchased bXt not cXrrentl\ actiYe)  
____________________________________________________________________________

____ 
 
WHO WE WANT TO REACH 
(iPSRUWaQW deWailV abRXW RXU WaUgeW aXdieQce iQclXdiQg aQ\ XQiTXe chaUacWeUiVWicV RU TXiUkV)  
 
PXrpose-driYen bXsinesses and organi]ations looking for an agenc\ that can strategicall\ gXide 
the deYelopment of their brand and/or commXnications materials from strateg\ throXgh 
e[ecXtion.  
____________________________________________________________________________

____ 
 
WHAT WE WANT THEM TO KNOW 
(VhRXld be bRiled dRZQ WR a ViQgle WhRXghW RU VeQWeQce) 
 
We are top smart, strategic thinkers and great at creatiYel\ e[ecXting on that thinking.  
____________________________________________________________________________
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SOME CLIENT BACKGROUND 
 
While each of the people inYolYed are Zell established and senior in their fields, as Wa\point 
CollectiYe, Ze are an XnknoZn entit\.  
We need to define the Wa\point CollectiYe brand in a Za\ that establishes oXr e[pertise and 
pXts Xs on par Zith the top agencies.  
We Zant to create a brand for oXrselYes that is indicatiYe of the Zork Ze do for oXr clients. 
 
ThoXghts on Wa\point: 
A Za\point can represent different things in different conte[ts, bXt the oYerall ansZer is that a 
Za\point is an\ single specific location. We see a Za\point as a marker along a path, a roXte or 
a joXrne\. The t\pe of marker a Za\point represents is defined b\ those taking the joXrne\.  
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Wa\points can be a sort of mile marker, tracking the distance \oX¶Ye alread\ traYeled and hoZ 
far \oX still haYe to go.  
 
Wa\points can also mark milestones in \oXr joXrne\ from one place to another. The\ can serYe 
as resting points in a larger Xndertaking, points of interest along the Za\ or be predetermined 
checkpoints for assessing \oX¶re on the right path. The\ can eYen be indiYidXal achieYements to 
be celebrated along the Za\.  
 
Wa\points can also serYe as gXides to set the coXrse \oX need to folloZ to reach \oXr final 
goal.  
 
Here at Wa\point CollectiYe, oXr process is a joXrne\ that Ze take alongside eYer\ client. One 
that starts Zith figXring oXt Zhere the client cXrrentl\ is. Deciding Zhere the\ Xltimatel\ Zant to 
be. Then determining the best strategic roXte for getting them there and Zhat the joXrne\ Zill 
look like along the Za\. 
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THOUGHTS AND IDEAS TO CONSIDER 
We Zant the logo to be smart, Xne[pected and thoXghtfXl. Feel free to e[plore both logo marks 
as Zell as t\pe onl\ treatments. JXst make sXre it¶s something that stands oXt and represents 
Zho Ze are. We Zant something Ze can oZn. 
 
HoZ the client sees the brand: 

 


